Summit Themes
and Sub-themes

Please consider submitting your work (paper, workshop, poster, or video) for presentation
considering the range of conference themes and where your work would be most
appropriate.
Read the introductory statements for each theme and make your choice. If your work
addresses more than one theme, select the primary theme from the official list and indicate
any others in the Secondary Theme field. A selection of key words is also available to refine
your choice.

3 MAIN THEMES:
•
•
•

Tourism
Culture
Transportation
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SECTION A. TOURISM
1

Destinations for All

Accessible Destinations – how they are organised, developed, managed and marketed - are
at the heart of this World Summit. We look forward to presentations that explain the
processes which have led to successful accessible destinations where businesses have
opened up to the diversity of travellers and have built a reputation for consistent, high quality
services for all their guests. Under this theme, participants are encouraged to consider the
dynamics between different actors and stakeholders which lead to positive outcomes for the
community and its visitors. Contributions from the public, private and NGO sectors will
demonstrate how destinations build expertise and know-how, enabling them to attract and
cater for new customers in a growing but also discerning market.

1.1
Managing Accessible Destinations
Destination Management Organisations (DMOs) play a key role in coordinating and laying
the foundations for local, regional and national tourism offers. The large majority receive
public funding and are seen as prime movers in the implementation of tourism policies. The
need for managers to show a high return on investment (ROI) can be just as high here as in
the private sector.
This theme will:
 Showcase and discuss world-class examples of successful strategies for accessible
destinations and their planning approaches.
 Identify the tools and methods used by DMOs for taking the lead on accessibility –
how to engage local businesses and the wider community to change the mindset,
create and deliver new products to the accessible tourism market.
 Present and discuss indicators and methods for assessing the ’accessible welcome’
shown by destinations, measured across the value chain.
 Discuss how social media and new forms of advertising and promotions can help
build the reputation and success of destinations and enterprises that make their
offers accessible for all.
 Examine the planning trajectories of destinations which organise major world sporting
events and the "legacies” they leave in terms of accessibility.
1.2
Understanding and Developing Inclusive Tourism Products
Travellers vary enormously in their physical capabilities and their holiday patterns reflect that
diversity. Whether that holiday is climbing a Himalayan peak, walking New Zealand’s Milford
Track, visiting the wine region of the Napa Valley or relaxing on a Caribbean island: that is a
personal choice. The tourism industry is adept at discerning and catering to those wide
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ranges of choices, however, we have categorized a disability, through medical and now
social models, as something different, and around that have built a set of preconceptions
that shields it from a market view.
This theme will focus on:
 Understanding the great diversity in the capabilities of travellers with a disability.
 Understanding the aspirations of travellers with a disability.
 Developing a knowledge of technological and equipment solutions that are available
for rooms, sport, leisure, dining and entertainment.
 Looking at facilities and paths of access from a customer point of view (which may be
different from compliance with legal requirements).
 Looking at procedures for check-in, luggage handling, check-out and resort booking.
 Developing an understanding that the traveller with a disability is often the group or
family leader, not a passive observer.
 Understanding that the total group is the unit that needs to be catered to as a
“shared” experience, and not just creating a “special” experience for the individual
with a disability.
 The growing trend of diversity in employment and the implications for the global
Meetings, Incentives, Conference and Events market (MICE), including the
implications for accommodation, presentation and breakout rooms, social activities,
field trips/familiarisation tours and conference extensions.
1.3
Information and Marketing
Before undertaking travel outside of their region of residence, people with disabilities will
want to ensure their ability to get to the destination as well as stay there and dine. Accurate
information on a destination is therefore of primary importance to individuals with disabilities,
and we thus welcome contributions on the following points:
 The level to which individuals with disabilities and their family and friends are
informed on the services they are being offered.
 The accuracy of the accessibility information provided, and the means to improve it.
 Incorporating accessibility information into mainstream information at the destination.
 The technological tools best suited for distributing information on the accessible
services offered to the disabled.
 Branding, access labelling and marketing of accessible destinations, where trusted,
reliable and detailed information are crucial to the visitor’s planning decisions.
 The role of each destination to make available any information on the accessibility of
its establishments and services, also in accessible and alternative formats.
 The role of the media in the distribution of information on a destination’s accessibility.
 The use of imagery and multi-media to change the perceptions of travellers with a
disability and to encourage and welcome visitors.
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Accessibility in the Tourism Value Chain

2.1
Good Practices in Customer Service
Beyond the physical layout of venues and buildings, quality of service is paramount in all
aspects of the tourism industry.

3

This theme will identify and discuss examples, case studies, policies and best practices,
including:
 Training requirements for managers and front-line personnel in terms of welcoming

and serving travellers with disabilities.
 Training requirements for product development managers on the needs and

aspirations of travellers with a disability.
 Examples of disability and access awareness training that have been built into








continuing professional development for managers and personnel.
Share ways to replace the stigma of “special needs” with the attitude that all clients
are unique guests.
Evaluate if vocational, collegiate and university programs in the field of tourism
adequately prepare professionals to deal with travellers with disabilities.
Demonstrate the return on investment from training.
Evaluate the possibility of establishing service norms, for example, for restaurants.
Share best practices in customer service in tourism, culture and transportation
sectors.
Identify measures that could facilitate the participation of people with disabilities and
others with specific access requirements in tourist and cultural activities.
Identify the follow-up measures to complaints.

2.2
Involving Small and Medium-sized Tourism Businesses
The tourism industry is comprised of many small businesses: B&Bs, restaurants, cafés,
equipment rental companies, tourist guides, boutiques, attractions, etc.
These businesses are dynamic, dedicated and at times fragile. They are at the heart of a
destination’s tourism appeal; they play a key role in welcoming visitors, creating vibrant
experiences and lasting memories. Yet for most of them, knowing why and how to make
their business accessible and profitable is unexplored territory.
In this theme, we wish to address:
 Ways to involve small and medium-sized businesses in developing a destination’s
universal accessibility.
 The best way to communicate with these businesses.
 The message to compel them to get on board.
 The incentives that would encourage private businesses to develop their accessibility
for people with disabilities.

2.3
Joining up the Supply Chain
Historically, inclusive tourism advocacy and development has been aimed at the
infrastructure owners. The anti-discrimination legislation around the world targets the same
group. Those infrastructure providers are hotel and resort owners, attractions, coach and
bus companies, train operators and airlines.
Unfortunately, travel and tourism is not sold that way and seldom do individual purchasers
put their holidays together individually on a piece-by-piece basis. The one exception tends to
be the disabled traveller, who is forced to go to the source due to lack of information
available through the distribution channels.
 Developing a regional inclusive tourism value proposition.
 Defining the role of tourism boards and marketing authorities.
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 Involving tourism wholesalers and consolidators in the packaging of inclusive tourism

products.
 Building inclusive options for regional itineraries and involving tour operators to

include those options and schedule inclusive hardware into their planning.
 Ensuring airlines and airports servicing a region are aware of the importance of
inbound inclusive tourism and offer support services and transport links.
 Working with the major global distribution systems to develop codes to enable
booking throughout the travel supply chain.
 Developing expertise through training and familiarisation programs for the retail travel
sector, including the major online and traditional agencies through centres of
excellence for inclusive tourism.
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The Built Environment: Urban Planning, Architecture and Design for
All

The United Nations’ Convention on the Rights of Persons with Disabilities binds States
to take appropriate measures to:
“a) Develop, promulgate and monitor the implementation of minimum standards and
guidelines for the accessibility of facilities and services open or provided to the public;
b) Ensure that private entities that offer facilities and services which are open or provided to
the public take into account all aspects of accessibility for persons with disabilities.”
Barrier-free access should not be limited to buildings and their exterior layouts, but must be
implemented within the whole venue or destination. In order to promote inclusion
everywhere, decision makers need to support the practice of Universal Design and the
application of accessibility standards. There must be new initiatives and measures to put
access firmly in the curricula of design education, legislation, public procurement and
conformity assessment.
Presentations are invited on the following sub-themes
3.1
Promoting Access and Inclusion through Legislation and Design Standards
Legislation and standards are seen by some as the definitive answer to achieving
accessibility for all. But how are standards defined and to what extent does legislation
support the use of standards?
In this theme we will discuss:
 Policies and legislative initiatives from around the world, requiring accessibility to
public buildings and environments, their time-frames and implementation strategies.
 Experiences of specific measures and/or legislation for incorporating accessibility
requirements in public procurement, design, construction and conformity assessment
procedures.
 Experiences of applying accessibility standards for the built environment in different
countries and regions of the world.
 Standardisation as a common language to understand and implement accessibility.
3.2
Applying the Universal Design (UD) Approach
Advances in UD/Design for All: another way of thinking, understanding and designing for
human needs.
In this theme we will:
 Compare urban planning models that explicitly take UD into account to achieve a
barrier-free environment.
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 Present examples of good practice in urban planning, with particular reference to

tourist venues and access for visitors.
 Present and discuss examples of UD in public buildings for common use.
 Identify examples of UD in specific-use buildings, tourism and leisure facilities.
 Showcase the UD approach in aeroplane cabins, cruise ships, other passenger

vessels, yachts, etc.
 Examine the current status of education and training programs for architects and
urban planners in accessibility-related issues, in different regions and countries.
3.3
Hotels and Other Tourist Accommodation
Because tourist accommodation is fundamental to the tourism chain, providing many crucial
functions for the visitor, in this theme we will pay particular attention to hotel design.
We will:
 Discuss norms for the percentage or room ratios, layout and features of rooms for
people with disabilities (or “adapted rooms”) in different countries.
 Learn about the practices and experience of hotels in terms of number, availability
and occupancy rates of rooms designed for people with disabilities or universally
designed rooms.
 Show how UD or Design-for-All affects the layout and installations of guest rooms,
bathrooms and other facilities, and discuss possible implications for construction
norms and practices.
 Consider the role of quality and star ratings in making accommodation
establishments more accessible.
 Identify the level of information, services and amenities that should be provided as
standard for guests with sensory impairments.
 Discuss systems and security measures for assisting people with disabilities in case
of emergencies and evacuations.
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Inclusion in Outdoor Environments

Travellers with disabilities are eager to incorporate outdoor activities into their travels,
particularly those shared with other groups of tourists.
This theme will include areas such as destination management, including service provisions,
facilities, equipment, adapted activity programs and information, as well as Built Environment
and Environmental Design Standards.
 Share successful initiatives that have been carried out in camping, nature excursions,






hiking, beach access, hunting, fishing, etc.
Identify the main principles and norms that should be applied to different outdoor
activities.
Evaluate whether the funding agencies leverage their public fund-raising efforts to
promote accessible tourism and leisure.
Identify what adapted equipment is necessary for access to outdoor activities. (i.e.
adapted all-terrain vehicles, beach wheelchairs, pool lifts, etc.).
Public and private parks that have taken several initiatives to support visits that are
adapted to the special needs of people with disabilities.
Present and analyse the impacts of prevailing standards for disabled-access visits to
public parks.
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 Show how visitors can have a richer sensory experience of outdoor environments

and venues.
 Demonstrate the means by which theme parks and leisure parks provide a

welcoming and inclusive experience for all visitors.
 Present and discuss standards, guidelines and management tools for outdoor
recreation: Buildings, facilities, environments, services and information.
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Technology and Tourism

Making a trip can entail a wide range of interconnected journeys and steps, which can be
planned entirely either before embarking on the trip or during the trip. All aspects of the
visitor journey can be enhanced by incorporating information and communication
technologies, thus securing benefits for the services offered, for the general user and, in
particular, for users with disabilities.
Visual, audio and tactile information can be used to inform and guide visitors, and to enrich
the experience of attractions, performances and events. Smart devices and applications
using mobile networks with high speed data connections are opening up a seemingly
endless range of possibilities for the traveller.
One of the advantages of having access to information services which are responsive to the
traveller during the whole course of the processes involved in the trip is the ability to react in
the face of unforeseen circumstances.
In this theme we will discuss:
 Developments using ‘big data’ to deliver real-time information in ‘smart cities’,
providing enhanced information, convenience and safety to service providers, local
citizens and visitors – and ensuring that these services are accessible for all.
 How to ensure that Web technologies, content and services are accessible for all
users: development strategies, tools and methods.
 On-board information services, communications and entertainment – in aeroplanes,
trains, maritime and urban transport – offering added value, comfort and safety to
passengers with reduced mobility, visual or hearing impairments or learning
difficulties.
 Technology support for implementing emergency and evacuation procedures,
especially considering the needs of persons with disabilities.
 Orientation / way-finding systems for pedestrians in environments such as airports
and train stations – finding ticket offices, boarding points, routes to follow, passenger
information messages, or locating available services.
 Uses of geo-localisation, automated notification systems and other supports when
travelling.
 Design and placement of accessible self-service terminals including ATMs, check-in
machines, internet points, ticketing machines, vending machines, information booths.
 Advances in smart, accessible technologies in hotels and restaurants.
 Audio guides and video guides for visitors who are blind or deaf, or with learning
difficulties.
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International Standardization for Accessible Tourism
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This theme will examine how international accessibility standards can improve tourism
services, products, transport and environments.
We will discuss:
 How to ensure that travellers with disabilities can determine whether a destination is
accessible for their specific needs and that they will be able to participate in activities
and visits: to travel, sleep, eat and enjoy the destination, safely and with ease and
comfort.
 International norms for information about accessible tourism requirements and
provisions, based on common parameters and how to incorporate these in business
practices.
 Standards for curricula and training in accessibility issues.
 Conformity assessment schemes and verification procedures that can support

international standards for accessible tourism.
 The methods and requirements which can lead to a universally recognised

certification system for accessible destinations.

SECTION B.
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CULTURE

Culture for All

The United Nations’ Convention on the Rights of Persons with Disabilities binds States
Parties to
“…recognize the right of persons with disabilities to take part on an equal basis with others
in cultural life, and shall take all appropriate measures to ensure that persons with
disabilities:
a) Enjoy access to cultural materials in accessible formats;
b) Enjoy access to television programmes, films, theatre and other cultural activities, in
accessible formats;
c) Enjoy access to places for cultural performances or services, such as theatres, museums,
cinemas, libraries and tourism services, and, as far as possible, enjoy access to monuments
and sites of national cultural importance.”
(Article 30)
The duty to preserve heritage for future generations is often seen to be in conflict with the
cultural rights of disabled people, and, more often than not, overrides these. A growing
number of heritage sites and monuments have been made accessible through successful
adaptations which reconcile their outstanding character with accessibility requirements.
Under this theme we will examine the progress that has been made in cultural heritage
policies, design and standards for physical accessibility, information, management and
tourism services.
Presentations may address one or more of the general issues mentioned above. For
example:
 Identify what governments are doing to reinforce the right to access to culture.
 Show what progress has been made in creating access to tangible and intangible
culture for all, in different countries and settings (examples of good practice).
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 Evaluate if cultural funding agencies leverage their public or private fund-raising

efforts to promote accessible culture and tourism.
More specifically, presentations may address examples of good practice under one of the
following four sub-themes:
7.1

Urban Heritage, Heritage Sites and Monuments
 Identify challenges and solutions regarding access to heritage cities, sites and

monuments, illustrated with examples of good practice.
 Development of policy guidelines for making UNESCO World Heritage Sites

accessible for people with disabilities and other visitors with specific access
requirements.
 The contribution of accessible heritage sites and monuments to tourism
development.
 Training of tourist guides in accessible cultural heritage interpretation and orientation.
 Advances in the provision of on-site information and guidance in accessible formats.

7.2
Museums, Galleries, Exhibitions and Attractions
Worldwide, most new museums, financed by public funding pay little attention to accessibility
beyond physical access, while participation in the museum experience and the encounter
with collections and exhibitions is why people visit them. The best museums and attractions,
small and large, integrate access into their everyday work.
 Discuss the awareness and understanding of the concept of tourism and accessibility
for all in destinations and levels of achievement in specific cultural venues (e.g.
museums, concert halls, galleries).
 Identify best practices in adaptations of exhibits or expositions for visitors to enjoy the
experience through all the senses.
 Share experiences of disabled artists, regarding initiatives taken for facilitating,
supporting and promoting their exhibitions or other artistic work.
7.3
Cinema and Theatre, Music, Dance and Opera Venues
Entertainment and performance arts venues, which provide audio description, Sign
Language Interpretation, subtitles and program performers with a disability reflect the
diversity of the community.
 Identify best practices in theatre, cinema or performance arts to enable all visitors to

have a fulfilling experience.
 Share experiences of disabled performance artists, regarding initiatives taken for
facilitating, supporting and promoting their work.

7.4

Events and Festivals

Events and festivals for small and big groups of people are an important part of the
atmosphere of being away from home for leisure, cultural, social, political and religious
purposes. They can all be designed to enable participation of people with disabilities.
We therefore wish to identify good practices and innovative ways of ensuring inclusive
experiences in:
 Conference Tourism
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 Religious Tourism
 Festivals and Outdoor Events
 Sports Events

Subjects can include environmental and facilities design, management and programming,
communications, assistive technologies, assistance and volunteering, safety and emergency
planning, and other services.

SECTION C.
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TRANSPORTATION

The Transportation Accessibility Chain

For a person with a disability, a journey is only possible if every link in the chain that makes
up that journey from point of departure to destination is accessible. For example, while the
airport from which one departs might be accessible, this does not automatically guarantee
the same provisions at the destination airport. This is true of each link: urban or rural public
transit, adapted vehicles, including hire cars, coaches, buses, trains, trams, passenger and
ferry boats and cable-cars. (Travel by taxi and barrier-free pedestrian pathways are
discussed in other sessions).
In this session, we wish to:
 Discuss how the concept of an accessible transportation chain for citizens and
visitors can be turned into a reality.
 Consider whether local adapted transit/paratransit services can and should be made
available to tourists.
 Identify the weakest links in the accessible transportation chain and their causes.
 Evaluate the elements that are necessary to create a barrier-free community.
 Identify technical advances that have been made and how they can be extended to
new regions and countries.
8.1
Air Travel and Airport Services
While notable efforts have been made to facilitate air travel for people with disabilities,
challenges still exist. Disabled travellers often miss their connecting flights, and a disabled
traveller’s journey to their seat is often a laborious one.
In this session, we wish to discuss:
 What we can do to ensure compatibility of services/facilities between airports/air
carriers in different parts of the world.
 The best model for managing connecting flights for people with disabilities.
 The key priorities for improvement at the airport, when boarding/disembarking and on
board the plane.
 How tourists with a disability arriving by air can find out about and access accessible
ground transportation services.
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8.2
Transportation by Rail, Maritime and Coaches
Trains and coaches (or over-the-road buses) are the most popular modes of long distant
public transportation in most countries, while in others, maritime travel is the prevalent mode
of transportation.
In this session, we wish:
 To identify the rules for access by motorized wheelchair and consider whether there
need to be limits on size and weight.
 To discuss the recommended interior layouts of accessible vehicles.
 To compare the standards between one provider/country and the next.
 To share best practices, especially in staff training.
 To identify the services and amenities required at stations, terminals and stopovers.
 To explore whether information can be standardized to help tourists with disabilities
find their way around (including the use of pictograms and other universally
accessible information).
 To identify the follow-up process for complaints.
8.3
The Taxi, an Essential Link in the Transportation Chain
Taxi services are indispensable to the local population and visitors, whether they provide
spontaneous, last-minute, or sometimes, emergency travel, as a vital link to urban and longdistant public transportation, as an option for economically disadvantaged people without
cars, etc. Taxis are also invaluable to people with disabilities. Yet, local taxi services are
often cited as the weakest or missing link in the accessible transportation chain, Service
regulation is overseen by local and regional authorities. These regulations are often dictated
by the local context and conventions of the city in question, and thus vary widely from one
place to another. Yet positive initiatives also exist.
In this session, we wish:
 To identify the best financial and regulatory frameworks to ensure the availability of

adapted taxis to respond to the passenger’s demand.
 To consider the fragmented state of the industry and how the goal of an available,
adapted taxi service can be offered at the same cost and conditions as a regular
service.
 To evaluate the universal standards that an accessible taxi vehicle must respect. Is
this universal model available on the market?
 To assess what training taxi drivers receive to enable them to provide safe and
dignified journeys for people with disabilities.
8.4
Personal Mobility, Technical Aids and Public Spaces
New technologies are enhancing the performance of mechanical mobility aids, while
increasing the appeal of these aids to a more mobile clientele looking to get around in
comfort and safety.
In this session, we wish to discuss:
 The "legal status" of different powered mobility aids and how this affects availability
of mobility options for people with reduced mobility, examining different rules in
different countries.
 Current perspectives on innovations in mobility aids and their impacts vis-à-vis
access standards.
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 Conditions to ensure a peaceful and safe co-existence between mobility aids,

pedestrians, and cyclists on sidewalks, pathways, and bicycle lanes.
_________________________________________________________________________
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Keywords
Check the keywords that are relevant for your presentation
 Accessibility auditing
 Accessibility
information, access
guides
 Accommodation
services
 Adventure
 Airlines and air transport
 Ancient monuments
 Archaeology
 Architecture, design and
planning
 Assistive Technologies
 Attractions
 Beaches
 Big data
 Boats and boating
 Buildings and facilities
design, maintenance
 Bus and coach
transport, touring
 Catering, cafés,
restaurants, bars and
pubs
 Camping
 Car rental
 Communications
 Customer relations
 Cycling and mountain
biking
 Demographics

 Design Guidelines,
Universal Design,
Design-for-All
 Disabilities and
technical aids
 Diving, sub-aqua
 Education, training
 Employment, working
conditions
 Ferries and maritime
transport
 Festivals - music, dance
 Food and drink
 Gay and lesbian
 Health, therapy,
wellness
 Heritage
 Information and
Communication
Technologies
 Languages
 Literature
 Management of tourist
venues and attractions
 Marinas and ports
services
 Marketing
 Mobile applications
 Natural Phenomena
 Nature holidays
 Nature parks
 Ornithology
 Personal mobility
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Policy, legislation
Publishing
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Safety and security
issues
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Smart cities
Social media
Social tourism
Special services for
disabled visitors
Sports
Staff training
Standards
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parks and water parks
Tourist information
services
Transport services
Visual arts
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Web design and
applications
Young children’s and
families' holidays and
services
Youth tourism

